


STREET MARKETING is an event management company in the Detroit 
market that works with some of the largest and best run events in the 
Midwest.  Whether  you are looking to reach tree huggers, country music 
fans, art lovers, snow bunnies, or meat eaters, our events will help you reach 
your specific demographic profile. 

Our goal is to generate sales for your businessébefore, during and 
after an event.  We have developed many successful programs for our 
clients.  Our client base includes: Ford Motor Company, AT&T Yellow Pages, 
Valvoline Instant Oil Change, Meijer, Sara Lee, Saturn,  Edyôs Ice Cream, 
Procter and Gamble, Dean Foods, Nationwide Insurance, Discover, Dasani, 
Jakada, Avery, Lexus, Rock Financial, Comcast, and Dunkin Donutséto name 
a few.

Street Marketing will handle all of the details making it a turnkey experience 
for you and your staff.  We work through all of the logistics including parking 
needs, electrical, manpower, health permits, site maps, set up, tear down and 
everything else in between.

If you would like to learn more about our company and what we do
for our clients, please give Terri OôBrienat Street Marketing a call at 
248.347.4350 or visit our website at www.streetmktg.com .

http://www.streetmktg.com/


Green Street Fair

DMA: Detroit, MI 
April 30 th - May 2 nd , 2010
Event Hours:
Friday, April 30 / Noon -8pm
Saturday, May 1 / 10am ï7pm
Sunday, May 2 / 10am ï5pm
Location: Plymouth, MI
Media Partners: TV, Print, Radio
Available Market Options: Selling, couponing, sampling
Demo: Families -A 25 -54
Years :  2
Attendance: 100,000
Past Sponsors include: Whole Foods Market, Ford, Lear, Bosch,
Toyota, Simple Shoes, Schoolcraft College, Art Institute of Michigan,
Magic Hat Brewing Company, Lawrence Technological University.

Green Street Fair Ê was founded to help educate and inform people of all
ages about the benefits of green, organic, and eco - friendly products and 
services.  To promote global interest and personal well -being, the Green
Street FairÊ will blend companies, artisans, entertainers, and speakers
together in a friendly and family -oriented outdoor environment.

Highlights of the 2009 Green Street FairÊ  will include:  The Organic Market
Village, Exhibitor Displays, Childrenôs Activity Centers, fitness and Well-Being
Demonstrations, Green Careers, Organic Cuisine, a Farmerôs Market, Art
Installations and more. Downtown Plymouth is a wealth of restaurants,
coffee houses, retail shops and art galleries.
Sponsorship Packages start at $2500

Please contact Terri OôBrien at 248.347.4350 

or terri@streetmktg.com for additional information

mailto:terri@streetmktg.com


Royal Oak in BLOOM

DMA: Detroit, MI 
Sunday, May 9 th , 2010 
Hours:  
7:00 AM to 2:00 PM 
Attendance: 8,000
Event Years: 17
Location: Williams Street in Royal Oak, MI  
Media Coverage:  Print, Radio
Available Market Options: Couponing and sampling
Demo: Families, A 25 -54, HHI $75,000 up
Downtown Royal Oak and consumers come alive with spring!
Plants, flowers, and lawn/garden art line the street to welcome in
consumers and warm weather. Everyone comes out to purchase
the long awaited greenery and start their gardens. 

Sponsorship packages start at $1,000

Please contact Terri OôBrien at 248.347.4350 

or terri@streetmktg.com for additional information

mailto:terri@streetmktg.com


Downtown Hoedown

DMA: Detroit, MI 
May 14 - 16 th ,  2010
Hours: Friday: Noon to 2pm; 4pm to 11 pm
Saturday: Noon to Midnight
Sunday: 1pm to 9pm
Attendance: 800,000 
Location: Hart Plaza, Detroit, MI
Event Years: 26
Past Sponsors have been: Chrysler Jeep Superstores, Ford Motor
Company, Budweiser, WYCD, WWJ TV, UPN 50, Red Wings Boots, Jack
Daniels, Pepsi, Soaring Eagle, Johnsonville Sausage, Procter & Gamble, Bush
Beans, Heinz, Edyôs Ice Cream, Axe Body Spray.
Media Coverage: Print, Radio, and Television
Available Market Options: Couponing, sampling, give -a-ways
Demo: Adults 25 -54, homeowners, middle class
Cost to Public: Free

The Downtown Hoedown was established in 1983 and is widely recognized as
the largest Country Music show of its kind in the world. Hosted by WYCD, 
Detroitôs Best Country, the Hoedown is now regarded by the Country Music 
Industry as a premier showcase opportunity not only for established artists, 
but for new artists as well. Located in the heart of downtown Detroit in Hart 
Plaza, the event attracts enthusiastic country music fans from all over 
Southeast Michigan and beyond.

Hundreds of thousands of contemporary country music fans flock the
Detroitôs beautiful Hart Plaza for three full days of entertainment. Over
800,000 people came to downtown Detroit to see the great talent performing
on two stages. In addition to many local acts, national artists such as the
Charlie Daniels Band, Gretchen Wilson, LeAnn Rimes, Emerson Drive,
Rushlow, Tracy Byrd, Buddy Jewell, and Big& Rich have thrilled the crowd
over the years. Sponsorship packages start at $8,500. 

Please contact Terri OôBrien at 248.347.4350 

or terri@streetmktg.com for additional information

mailto:terri@streetmktg.com


Royal Oak Clay, Glass &

Metal Show 

DMA: Detroit, MI 
Saturday June 12 th & Sunday,  June 13 th , 2010 
Hours:  
Saturday - 11am ï6pm (Music from 2pm -11pm)
Sunday 11 am ï5pm
Attendance: 40,000
Event Years: 16
Location: Washington Ave 
Media Coverage:  Print, Radio
Available Market Options: Couponing and sampling
Demo: Families, A 25 -54, HHI $75,000 up
This annual juried art fair features only clay, glass and metal
artists. The streets come alive with art, music, and food for two
days in the hip town of Royal Oak. 

Sponsorship packages start at $2,500

Please contact Terri OôBrien at 248.347.4350 

or terri@streetmktg.com for additional information

mailto:terri@streetmktg.com


Art in the Sun  
DMA: Detroit, MI 

June 25 - 27, , 2010

Attendance: 20,000

Event Years: 15

Location: Northville, MI

Past Sponsors include : Meijer, Comcast,

Schoolcraft College,  St. Mary Mercy Hospital,

Renewal by Andersen, Varsity Lincoln Mercury,

Holzer Ford 

Media Coverage :  Print 

Demo: HHI $50,000 WA 25 -54 with children

The Event: This downtown Victorian town event

takes over the streets for two days with local

artists. It kicks off the start of summer as one of

the first art shows of the season. 

Sponsorship packages start at $600

Please contact Terri OôBrien at 248.347.4350 

or terri@streetmktg.com for additional information

mailto:terri@streetmktg.com


Art in the Park  
DMA: Detroit, MI 

JULY 9 - 11 th , 2010

Hours: Friday, Noon to 8pm

Saturday, 10am to 7pm

Sunday, 10am to 5pm

Attendance: 300,000

Event Years: 29

Location: Plymouth, MI

Past Sponsors include :  Saturn, Ford Motor Company, Meijer,

Comcast, Discover, Visteon, Michigan Education Savings

Program, Pantene, Dunkin donuts, Edyôs Ice Cream, Nationwide

Insurance, Avery, AT & T Yellow Pages, Capri Sun,  Schoolcraft

College, Certified Angus Beef, Stonyfield Farm, St. Mary Mercy

Hospital

Media Coverage :  Print, Radio, and Television

Demo: HHI $50,000 WA 25 -54 with children

The Event: In itôs more than 30-year history, Plymouth Art in the

Park has grown to be the second largest art fair in Michigan. Held

every year in July, this three -day event assembles over 400 artists

from all over the country who display their work to 300,000 plus

attendees. This art, music, and food extravaganza was voted one of

the ñGems of The Great Lakesò by AAA Magazine, and one of the top

20 art fairs in the country by several national publications. 

Sponsorship packages start at $4,500

Please contact Terri OôBrien at 248.347.4350 

or terri@streetmktg.com for additional information

mailto:terri@streetmktg.com


Ann Arbor Art Fairs

DMA: Detroit, MI
July 21 st - 24 th , 2010
Hours: Wednesday -Friday:  10am to 9pm
Saturday:  10am to 6pm
Attendance: Over 600,000
Event Years: 50 years!!
Location: Ann Arbor, MI
Past Sponsors include: Saturn, Meijer, Lexus, Dasani, Uncle Bens,
Discover, Land Rover, Farmer Jack, Cingular Wireless, Pfizer, Edyôs
Ice Cream, Flagstar Bank, United Airlines, Born Shoes, Ford Motor =
Company, Dove, Rock Financial, Jennie O Turkey, Stonyfield Farms,
Kashi
Media Coverage: Print, Radio, and TV
Available Market Options: Couponing and sampling
Demo: Highly Educated, upscale W 25 -54
THE EVENT: Every year, the streets of downtown Ann Arbor are filled
with the sights and sounds of the four art fairs collectively known as
the Ann Arbor Art Fairs.  This year, the eleven hundred invited artists
will display and sell their work to a crowd of more than 600,000
people.  In addition to extraordinary fine art and craft work, the Art
Fairs also include a host of merchant displays, local cuisine, art
demonstrations, live music, street performances, childrenôs activity
centers and much more.  There are many opportunities for your
company to help sponsor one of the largest art fairs in the country.
Surrounding the University of Michigan, this event draws highly
educated, upscale consumers from all across Southeast Michigan.
Street Marketing will find a unique way for you to be a part of the
largest art fair in the country. 
Sponsorship packages start at $8,500.

Please contact Terri OôBrien at 248.347.4350 

or terri@streetmktg.com for additional information

mailto:terri@streetmktg.com

